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Make as many mistakes as you can.

Have Fun |
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Designing a presentation without an audience in mind
is like writing a love letter and addressing it “To
Whom It May Concern:” -Ken Haemer,
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What actually happens
What you present to your audience
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Fragmented learning
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Key Messager

IBM Solution is your best option

IBM offers the IBM services tie IBM has
IBM products s : : :
flexibility of everything experience in
works together :
open system together your industry
How? I

y
Which one~
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[ Servers ][ Storage ][ Middleware ][ Cross-pro_duct ] [ Customer A ][ Customer B ]
Integration
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The Free Encvclopedia
= The giraffe (Giraffa camelopardalis) is an

, the tallest of all land-living , and the largest
. The giraffe's scientific name, which is similar to its antiquated
English name of camelopard, refers to its irregular patches of color on a
light background, which bear a token resemblance to a 'S spots.
The average mass for an adult male giraffe is 1,200 kilograms (2,600 |b)
while the average mass for an adult female is 830 kilograms (1,800 Ib).
It is approximately 4.3 metres (14 ft) to 5.2 metres (17 ft) tall, although the
tallest male recorded stood almost 6 metres (20 ft).
= The giraffe is related to other even-toed ungulates, such as and
, but is placed in a separate , the , consisting of only
the giraffe and its closest relative, the . Its range extends from
in to . Giraffes usually :

, Or open . However, when food is scarce they will
venture into areas with denser . They prefer areas with plenty
of growth. They will drink large quantities of water when available,
which enables them to live for extended periods in dry, arid areas.
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Rules

1) Design Right-Brained Slides.
2) Tell Stories.

3) Use Pictures.
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Eye Contact: &3 Jei R B

Don't just look at your audience, See them
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It’s not what you say, it’s the way that you say it !
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— Why this question?
— Is it relevant to my topic?
— Who is asking the question?
— Should I response to it now or off line?
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— Think quick with two way hooks
AR EX AP ¥

| F xR E FaEHL |



ERAEREFE

ToRp e eI R

m fg‘i? ie 4+ I IR

= % p e F]ér\i\:z\% A4

: Posmve Self — Talk

= Focus on your audience, not on yourself
= Rehearsal - Rehearsal - Rehearsal
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